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2013 IPO Pipeline
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Ad Tech IPOs: The Challenge to Overcome
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Many Hot Companies Remaining Private
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Digital Media M&A by LUMAscape
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Large M&A Deals Are Few and Far Between

Digital Media Exits by Deal Size
(2008 — Present)

% = 82% of all digital

=0 media exits since
¥ $20 - $50mm 2008 were at < $150
million
$50 - $150mm
18%
il et I - About half are “tech
$500mm+ and team” deals
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Conditions Necessary for M&A Activity

1. Stable economy
2.Vibrant stock market

3. Low interest rates

4. High cash balances

5. Strong corporate earnings

6. Healthy sector growth

7. Recognition of opportunity

8. Realization of capability gap
9. Lack of timely organic solution
10. Availability of targets
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Conditions Necessary for M&A Activity
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There is Some Activity
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Consolidation via M&A
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2010 Independent Companies 204

less: Acquisitions 53
Sub Total 151
plus: New Additions _.7_9_“

2012 Independent Companies 225
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Consolidation via Failure
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This Week’s Big News: Yahoo / Tumblr

= Great deal

* Love the attitude
» Karp:“Fuck yeah”
* Mayer: "We promise not
to screw it up”

* Welcome to NYC Yahoo!

* Thisis just the beginning

) - ) . ' -
> 4 - 5 B > 4 A sk, B > 4 A sk, B

i oy I GITAL: % A heras sy Sl erais e N e S DVGITAL 15
L= MEDIA 5ok s o LUMA g ¢ s T KAEDIAS T
T //I‘;SUMMIT e //I-i; gy fee el /;{/ilrSUMMIT e



This Week’s Big News: A “Get Cool” Deal

All Things 1) 5/19/13

Yahoo Tumblrs for Cool: Board Approves
$1.1 Billion Deal as Expected

YAHO '@blr},
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Other“Get Cool” Deals
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Other“Get Cool” Deals
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Other“Get Cool” Deals
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Other“Get Cool” Deals
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Top 5 Trends

1. Automation
2. Multi-Channel
3. Content + Commerce

4. Mobile Everything
5.TV > Digital Video
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Real Time Bidding Taking Over Media Buying

WRTB Indirect  ===RTB Indirect % of Indirect  ===RTB % of Display ${millions)

$8,000
US Display Market

$7,000



Performance Models Scale with Automation

facebook




Reclassifying Advertising Expense

INCOME STATEMENT
* Automated
Revenue $1,000 performance
advertising at
COGS $550 scale ceases to be
. a discretionary
Gross Margin 5450 expense
Expenses $250
= Like search!
Pre Tax Profit $200
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The Future of Digital Advertising
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Top 5 Trends

1. Automation

2. Multi-Channel
3. Content + Commerce

4. Mobile Everything
5. TV > Digital Video
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Data is Enabling Cross-Channel Advertising...
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... And is Integrating the Customer Touch Points

DATA

Loyalty
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Data: Down the Purchase Funnel and Back

Awareness
Consideration

Retargeting
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Data: Down the Purchase Funnel and Back

Retargeting
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Data: Down the Purchase Funnel and Back

DMP

(Cooke)

Retargeting
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Top 5 Trends

1. Automation
2. Multi-Channel

3. Content + Commerce

4. Mobile Everything
5. TV > Digital Video
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Consumer Modality Matters
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Interruptive Media Isn’t “Native” to Digital
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Interruptive Media Isn’t “Native” to Digital

i : \\. : f"-: : \\. i
- DIGITAL =~ LUMA ~~ DIGITAL

-~ MEDIA ¢ - . - MEDIA
</ | SumMMIT d Ay S Eparmott 0 E 2 Z/FSuMMIT



Annoying 2003 Pop-up = 2013 “Welcome Screen”

- W e

THE WORLD'S
BIGGEST CHALLENG

DESERVE EVEN
BIGGER SOLUTIONS
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And There’s Banner Blindness
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Publishers Are Moving Beyond Impressions

amazoncom
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Publishers Are Moving Beyond Impressions
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The Future of Digital Advertising

Premium
Ad Networks
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The Future of Digital Advertising
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Top 5 Trends

1. Automation
2. Multi-Channel
3. Content + Commerce

4. Mobile Everything
5. TV > Digital Video
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Digital Marketing Channels
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Digital Marketing Channels
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Mobile Everything
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Mobile Search

Paid Search Click Share

100%

Tablet
80% *Smartphone
* Computer
60%
40%
20%
0%
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Mobile Display
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“..we're building everything from a
mobile-first perspective, and then we
apply that globally.”

- Ryan Spoon, SVP, Digital Product Development, ESPN
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Mobile Social

Mobile Revenue Share
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Mobile Video

Mobile Traffic
Video . (Exabytes per month)
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Top 5 Trends

1. Automation
2. Multi-Channel
3. Content + Commerce

4. Mobile Everything
5.TV > Digital Video
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The Traditional TV Players are Consolidated
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The Traditional TV Model is at Risk
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Second Screen Phenomenon

DD

ok
WILLIAM
_AKATE

LIVE

]

\l i \ i A\l
3’ Il\)l:ICESIID-II.ﬁL :‘ LUMA S’ DIGITAL
MEDIA

":’/I;SUMMIT : ’//|  pariners; '3 ?/|SUMM|T




Commg Soon: LUMA'sTV / Dlgltal Roadshow
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Coming Soon: LUMA’s TV / Digital Roadshow
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