SURVIVING MOBILE'S
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Why Are You Listening to an Investment Banker?

investment bankers are

investment bankers are boring
investment bankers are douchebags
investment bankers are evil
investment bankers are scum
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Unlearning What They Teach You on Wall Street




Mobile Becomes a Greater Part of Everyday Life

Global Mobile Traffic as % of Total Internet Traffic, 12/08 — 5/14 |
(with Trendline Projection to 5/15E)
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Greatest Advertising Opportunity is Mobile...

Dollars vs. Time Spent in US
Time Spent ® Ad Spend
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...And Spend Continues to Increase

Global Mobile Ad Spend (SBN)







Mobile M&A Deals Are Up

MOBILE LUMAscape

2008 2009 2010 2011 @ 2012 2013 2014




Mobile M&A Deals Are Up, But Few Scaled Exits

MOBILE LUMAscape
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Mobile Ad Tech Funding Continues to Decrease

(s g/’”ions) Mobile Advertising Financings
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Digital Marketing Channels

Social

facebook

Y




Mobile is a Layer, Not a Channel

Social

facebook







The Cookie-less World of Mobile




Cross-Screen is Now a Marketing Imperative

Types of Device Matching

Perfect Deterministic Probabilistic
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Creates “Walled Gardens” of First Party Data...

facebook




...Continue Expansion Through 3"9-Party Networks
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Mobile Advertising is Concentrating

2014

/ 259% Growth
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Large Digital Players Are In-Sourcing Ad Tech

Marketers

The “Ad Tech Squeeze”
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Bifurcated Market




The Two Worlds of Mobile Advertising
App on App General Marketers

CPI for LTV CPM / CPA




Apps Continue To Dominate Time and Revenue

(S iin billions) Mobile Revenue
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Increasingly More Expensive to Acquire Loyal Users

Fiksu Cost Per Install Index
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Freemium Apps Continue to Gain Traction
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The Two Worlds of Mobile Advertising
App on App General Marketers

CPI for LTV CPM / CPA




The Two Worlds of Mobile Advertising
App on App General Marketers

CPI for LTV CPM / CPA




Inventing New

Formats
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The Two Worlds of Mobile Advertising
App on App General Marketers

CPI for LTV CPM / CPA




Mobile Video Explosion

US Mobile Video Viewers
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Consumer Modality Matters

. .
— L L J
b L J

Entertainment Productivity

PASSIVE ATTENTIVE

Connectivity

ACTIVE




Mobile
banner ads

are
ineffective
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IBM top executives
to forgo bonuses

Last updated Jan 21, 2014, 7:25 PM PST

Ms Rometty said IBM will continue to invest in high
growth areas in 2014

The chief executive and senior
management of IBM, the world's biggest
computer-services provider, have said

L thev wirtorqo their bonuses 1or 2015, |
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V & Entertainment

Carmen Electra Suffers
Wardrobe Malfunction
In Too-Sheer Dress
01/22/2014
Carmen Electra loves raising
eyebrows in skimpy outfits, but
a little black dress left the star
a little too exposed on a recent
night out.

The former "Baywatch" babe
suffered a wardrobe
malfunction when she hit the
town with Blink 182 drummer




FACILITATIVE INTERRUPTIVE

...and
disruptive

ads annoy
the
consumer
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1:56 PM

News Feed

[# status & Photo Q. Check In

ontent Is Critical to Brandi

156 PM

News Feed

[ status @ Photo Q. Chock In

. J. Somerfields

With the J. Somerfields App, the latest looks
are always at your fingertips.

J. Somerfields Shop Now

Tap into a world of fresh new audio. Listen
to our newest playlist, Back to Fall Beats.

Listen Now

152 PM

News Feed

Nicole Gregory commented on this.

Nicole Gregory commented on this.

HotelTonight

HotelTonight is now in over 100 destinations!
Be spontaneous and book a weekend
getaway.
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CONTENT MARKETING / NATIVE LUMAscape
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Bridges Physical
and Digital Worlds




The Two Worlds of Mobile Advertising
App on App General Marketers

CPI for LTV CPM / CPA
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Mobile Flattens the Purchase Funnel

Call
52%

Visit Store
50%
In-store
AV

OFFLINE
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Purchase
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Opportunity
Ahead




Reorienting the TAM Qpportunity

Programmatic
$10bn

Advertising
$180bn

Digital Advertising
$51bn
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Reorienting the TAM Opportunity

Communications
$1,2000bn

Marketing
$432bn

Programmatic
$10bn

Advertising
$180bn

Digital Advertising
$51bn

eCommerce
$305bn

Commerce
$4,430bn

Alibaba.com




Strategic Buyer LUMAscap
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Significant Recent Dlgltal M&A Activity
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LUMA’s Content Strategy: Substance and Fun!

s
ugascinating analysis
“stellar”

gl
: b‘. \\\\3“

“seriously mind
blowinglyepic”

nmustread, reread,’
And read again

1,

flat-out a ]
y . mazing”
“epic presentation” ’

“hest presentation

“hest digest ever” on the topic ever”

awESomer/

rspecive o
"0 3 6 2 very insightful
< I =
Q 0399

| .
Ilv

ua must-see” | 2 |

e
Ly . *
ery’comprEnensIVe : G

- ot ", 2 oM "
analysis” == fantastic “Suead
rguccinet analys'® n e
‘g

Over 300,000 views!

CANNES HAPPY

by TERENCE KAwaja




New York — Palo Alto
lumapartners.com




