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LUMA'’s Singular Focus on Digital Media

» LUMA's expertise is at the intersection of Media,
" Mobile Y Marketing and Technology

Digital Y | » Atthis intersection exists:

| Content | T = Digital Content: content sites, MCNs, game

R publishers, aggregators

= Ad Tech: display, search, video, mobile, social,
content marketing/native, connected TV

data, analytics, sales and marketing

automation, email, predictive tools, commerce
technology, shopper marketing, payments

Ad Tech  Technology ‘

MarTech

» Mobile proliferation has a major impact on these
markets and LUMA is deeply knowledgeable on
mobile W\

-
/7 / ‘ partners



Overall Commentary on Consolidation

» In our third Market Update, we reported 59
Q3 2015 acquisitions in digital media, highlighted by
Market Report strategic buyers in Media, Marketing Technology,

Digital o R —

Brief 005 g o b BT
i g e an d Commerce

U.S. Digital Media M&A Activity by Sector

» The deals we track in this report fall into one of

four categories:
= Large (over S500 mm)
= Medium (S100 — S500 mm)

= Small (520 - $100 mm)
=  Sub $S20 mm exits are considered tech and team deals,

capitulations, or undisclosed




U.S. Digital Media M&A Activity by Sector
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MarTech M Digital Content

In 2014 we saw the inflection point
of rising programmatic advertising
spend and very strong Ad Tech M&A
activity to reflect it

In 2015 M&A in digital media and
marketing transactions exploded as
strategic interest increased
significantly



U.S. Digital Media M&A Activity by Sector

# of Transactions
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A Growing Robust Pool of Strategic Buyers

CONSUMER INTERNET
. COMMERCE » Software solutions that
N R
Linked . i amazoncom Walmart enable decisioning of
inked L. Pinterest ebay &2 consumer data is a
®Rakuten oe

capability that attracts
deep pocketed strategics
from a wide variety of
industries
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Ad Tech M&A Activity

# of Transactions
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> Full Year Observations

The growing pool of new strategic
buyers will be the catalyst for
M&A in Ad Tech for years to come
Mobile and video made up most
of the largest exits this year,
confirming the direction the
industry is headed

» Looking Ahead — Cross Channel Tools

Outside media intermediation, we
expect to see ongoing emphasis in
workflow automation,
measurement, and analytics, as
the ecosystem seeks to simplify
processes across channels and
gain more holistic insights



Ad Tech - 2015 Notable Deals

Capital Enterprise
Raised Value
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MarTech M&A Activity

# of Transactions
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> Full Year Observations

Email, data management and
analytics remained key
acquisition target areas

2015 saw acquisitions of early
predictive analytics tools such as
Fliptop and C9

» Looking Ahead — Convergence

MarTech acquisition activity is
expected to be high in 2016, with
buyers across the “marketing
clouds,” eCommerce and internet
sectors targeting sectors such as
identity, predictive analytics, data
management and “Sales Tech’



MarTech - 2015 Notable Deals

Capital Enterprise
Raised Value
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Digital Content M&A Activity
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» Full Year Observations
= Digital content M&A this year was
highlighted by companies buying
new businesses outside their core
business from Under Armour
acquiring mobile app MyFitnessPal
to LinkedIn acquiring online

17 :
learning company Lynda.com
» Looking Ahead — Golden Age of
Content
2 = The new Golden Age of Content is
Q4 2015 driving increased strategic interest

to publishers that have achieved
scale across all channels and
significant footholds in premium
video



Digital Content - 2015 Notable Deals

Capital Enterprise
Raised Value
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Ad Tech - 2015 Stocks Performance
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» More of the Same in Q4 for Ad Tech

= Collectively, Ad Tech stocks fell 5% in the .
final quarter of the year

= TUBE soared in Q4, rising 30%, but is still
almost 40% off of its high

=  MXPT continues to struggle in the public .
markets, plummeting over 58% in the
quarter

13  Market Data as of 12/31/15
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» Programmatic vs Managed Service

Although the sector faced a tumultuous year,
falling over 35%, technology-first
programmatic companies are showing
strength in their business models

Managed service companies on average fell

over 47% {



MarTech - 2015 Stocks Performance
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» MarTech Closes Strong in Q4, After a Difficult Year

= The sector outperformed the NASDAQ in the = While Q4 was strong, most of the MarTech /
guarter, soaring 9% SaaS companies struggled in 2015, declining
= The biggest bright spot in Q4 was BCOV, climbing more than 4%
more than 26% after dropping 36% at the end of Q3 = Of the eight public MarTech companies, only
from the beginning of the calendar year CRM and HUBS finished year in positive

territory, growing 34% and 68%, respectively

14 Market Data as of 12/31/15



Q4 Key Startup Financings to Watch
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LUMA'’s Recent Content

The State of Digital Marketing

= = Back to
State fé§§§ n

= What the Future Holds for )
- % Ad Agencies -

| = o
“*- ..ug gﬂ" == @ Digital Brief

Terence Kawaja ;/UJMA

State of Digital Marketing The State of Digital Video Digital Brief 004
Presented at DMS West 15 Presented at VidCon 2015 Back to Mad Men
» At our inaugural Digital » At VidCon 2015 we presented » In our fourth Digital Brief we
Marketing Summit, we our views on the rise of the explained what the future
presented the State of Digital digital video market and its holds for ad agencies and five
Marketing, which provides surge against traditional TV strategies they make take in a
our views on the market and competitive marketplace

significant trends in the digital
marketing ecosystem

16 7|



LUMA’s M&A

December 2015

MarketShare S

has been acquired by

nevscar

The undersigned acted as co-financial
advisor to MarketShare Partners.

MM
= LUMA

September 2015

has been acquired by

Aéuusékﬁf/

The undersigned acted as exclusive financial
advisor to Unruly Holdings Limited, Inc.

L
= LUMA

Deals in 2015

October 2015

o

millennialmedia,

has been acquired by

Aol.

a division of
verizon’

The undersigned acted as exclusive financial
advisor to Millennial Media, Inc.

W
= LUMA

May 2015

MYBUYS

has merged with

MAGNE+IC

The undersigned acted as exclusive financial
advisor to MyBuys, Inc.

April 2015

yieldex

has been acquired by

5 appnexus

The undersigned acted as exclusive financial
advisor to Yieldex, Inc.

W
= LUMA




MarketShare to be Acquired by Neustar | vorcctshares

LUMA Partners acted as Financial Advisor to MarketShare Partners ~
Announced November 5, 2015

N\ ' V4 " 0
p -@- Strategic Rationale
MarketShare % - _
360° Marketing Cycle

» Through the acquisition of MarketShare, Neustar will gain access to the company’s expertise in
marketing planning and cross-channel attribution PLANNING

acquired by
» Neustar has evolved in recent years from an information and security business to a broader DATA INGESTION

information services and software business, with a strong focus on marketing technologies. gL EION

¢ MarketShare, with its CMO-level offerings, broadens Neustar’s MarTech solutions and elevates
n e u > ) c a E its importance to CMOs ANALYSIS /

. . . . . . OPTIMIZATION
»  MarketShare has top-tier clients, including Ford, Best Buy, Hilton, The Home Depot, Neiman  yeacimeMENT
Marcus, Intel, SAP, MasterCard, The Pottery Barn and SAB Miller, enabling cross-sell between CREATIVE
December 2015 Neustar and MarketShare customers r—
» Enables MarketShare to join forces with a company who has long been an expert in first-party _ Bp—
. . - . mai ald Media
data, a vital asset in digital marketing today
S Overview
» 0On 11/05/2015, Neustar announced that it
would acquire MarketShare Partners for y =g ¢
$450 million in cash MarketShare"" -
» The transaction is expected to result in
approximately $60 million in tax benefits » MarketShare helps marketers grow revenue. Combining advanced analytics » Neustar, Inc. (NYSE:NSR) is the first real-time provider of cloud-based
and $10-$15 million of cost synergies technology, scientific leadership and deep domain expertise, MarketShare information services, enabling marketing and IT security professionals to
> Deal terms: enables large companies to measure, predict and dramatically improve promote and protect their businesses. With a commitment to privacy and
> i . Marketing’s impact on revenue—typically generating a 20%-30% improvement neutrality, Neustar operates complex data registries and uses its expertise to
> Enterprise value..$450 million in marketing effectiveness and 3%-4% revenue increase, yielding a 3x-50x first- deliver actionable, data-driven insights that help clients make high-value
> EV/LTM Revenue: 7.'9X year ROI. Widely considered the market leader, MarketShare helps direct tens business decisions in real time, one customer interaction at a time.
EV/2015E Revenue: 7.5x of billions of marketing investment dollars globally.
1¢ > EV/2016E Revenue: 5.0x



LUMA'’s Differentiated Value Proposition

» LUMA has developed a differentiated value
proposition based on:

" Focus

= Expertise

= QObjective Credibility
= Trust

" Performance

» LUMA has built a differentiated global brand

» We leverage our brand to optimize financial
and strategic objectives of select quality clients




LUMA'’s Content-Driven, Expert-Based Approach
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