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LUMA'’s Singular Focus on Digital Media

» LUMA'’s expertise is at the intersection of Media,

Marketing and Technology
’ Digital N » At this intersection exists:
Media | Content - \ = Digital Content: content sites, MCNs, game
- publishers, aggregators

* Ad Tech: display, search, video, mobile, social,
| . content marketing/native, connected TV
v - Martech: data, analytics, sales and marketing
- MarTech | automation, email, predictivg tools, commerce
technology, shopper marketing, payments

Ad Tech Technology




U.S. Digital Media M&A Activity by Sector

# of Transactions
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» Private equity activity was the major

headline in Q2 with ESW Capital,
Vector Capital and Vista Equity
Partners acquiring MarTech assets

Snap Inc. was busy with two multi-
hundred million dollar acquisitions
in Digital Content and MarTech in its
first full quarter as a public company

Oracle acquired Moat, the leading
measurement and analytics
company, to broaden its advertising
capabilities under the Oracle Data
Cloud



Ad Tech M&A Activity
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» Observations

=  Ad Tech M&A activity slowed
down dramatically with no
transactions above S100M

= While some consider Snapchat’s
acquisition of Placed within Ad
Tech, LUMA categorizes it as
MarTech given Placed’s Saa$
business

» Looking Ahead — Location
= Following the acquisition of Placed,
we may see Ad Tech M&A activity
begin to pick up in location tech
= |[ocation Ad Tech companies utilize
a variety of business models from
data to media-centric models



Ad Tech - Q2 2017 Notable Deals
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MarTech M&A Activity
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> Observations

The acquisitions of Experian’s Cross-
Channel Marketing business, Jive
Software and Moat were the main
highlights of the second quarter
Private equity was very active in Q2
with ESW Capital, Vector Capital and
Vista Equity Partners making
acquisitions

» Looking Ahead — The “CDP”

= The “customer data platform” is an

emerging category to watch

CDPs collect, analyze and segment
data to coordinate messaging across
execution channels, becoming the
hub of multi-channel marketing



MarTech - Q2 2017 Notable Deals

Acquirer

\/

Cross-Channel Marketing VECTORIGARITAL

ESW’CAPITAL
[ ° ® '
Lithium V vista

VVISTA

MOAT ORACLE’

Placed®™ Snap Inc.

7  Source: Capital IQ; Crunchbase

Capital
RET L

Enterprise
Value

Comments




Digital Content M&A Activity

# of Transactions

35 > Observations
" Food and DIY was a trend in Q2 with
30 NBCUniversal and Jo-Ann Stores
25 acquiring DIY video sites, and
Whirlpool and Scripps Networks
20 >4 27 acquiring food media sites
15 22 53 25 = Casino gaming M&A remains robust
with Double Down Interactive being
10 acquired for S825M
3 6 6 5 4 5 » Looking Ahead — Augmented Reality
0 = During Q2, Apple, Facebook and
Q22016 Q32016 Q42016 Q12017 Q22017 Google all announced new AR

developer tools

= Anticipate AR gathering more
momentum from gaming, social
experiences, to productivity tools

+$S100M <$100M

Source: LUMA
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Digital Content - Q2 2017 Notable Deals

Capital Enterprise
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Ad Tech - Q2 2017 Stocks Performance
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> Observations

In Q2, the Ad Tech sector grew by
10% led by TTD, which grew by
over 40%

Video ad networks TRMR and
YUME each rose over 15%, with
TRMR rebounding from a sharp
decline of 20% in the last quarter

> Highlights

TTD continues to flourish as a
public company, beating analyst
estimates for Q1, raising
guidance and announcing its new
client and partnership with
Procter & Gamble



MarTech - Q2 2017 Stocks Performance
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> Observations

In Q2, MarTech stocks climbed
nearly 10% collectively, with
LPSN soaring approximately 65%
JIVE was acquired by private
equity firm ESW Capital for $5.25
a share

» Highlights

YEXT had a successful IPO during
Q2 and is trading over 20% above
its IPO price

LPSN has surged nearly 50% since
the start of the year with the
company raising revenue
guidance and investors’ optimism
continuing to grow



Q2 2017 Key Startup Financings to Watch

Lead Investor Capital Raised Valuation Comments
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LUMA'’s Recent Deals

Pending May 2017 April 2017

flashstock’ M O A T TURN

has been acquired by

has agreed to be acquired by has agreed to be acquired by AM o B E E
a subsidiary of
shutterstr.ck ORACLE

The undersigned acted as exclusive The undersigned acted as financial The undersigned acted as exclusive
financial advisor to Flashstock Technology, Inc. advisor to Moat, Inc. financial advisor to Turn, Inc.

O

> LUMA




LUMA'’s Differentiated Value Proposition

1. Peerless Industry Knowledge

2. Strategic Approach

3. Execution Excellence




LUMAscapes

(over 6 million views
from 211 countries)

LUMA'’s Content-Driven, Expert-Based Approach
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Publicatio_ns

MARTECH COMMERCE
(over 3 million views)
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An Introduction to Sales Technology:
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Conference
Keynotes

Leveraging First-Party Data to
Deploy People-Based Marketing

Q Digital Brief 010

Dlgltal Brief
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Menlo Park, CA
November 2016
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Access. Insights. Execution.

Now York | Palo Alto



