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LUMA'’s Singular Focus on Digital Media

» LUMA'’s expertise is at the intersection of Media,

Marketing and Technology
’ Digital N » At this intersection exists:
Media | Content - \ = Digital Content: content sites, MCNs, game
- publishers, aggregators

* Ad Tech: display, search, video, mobile, social,
| . content marketing/native, connected TV
v - Martech: data, analytics, sales and marketing
- MarTech | automation, email, predictivg tools, commerce
technology, shopper marketing, payments

Ad Tech Technology




U.S. Digital Media M&A Activity by Sector
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» M&A activity continues to remain

robust with more potential buyers
including telcos and private equity
despite China going away as acquirers
due to regulatory and capital control
issues and lack of scaled M&A activity
from digital giants like Facebook and
Google

Although Ad Tech and MarTech M&A
activity combined rose in 2017, there
were zero billion dollar acquisitions
after six deals of that size in 2016



U.S. Digital Media M&A Activity by Sector
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» The digital duopoly of Facebook and

Google, which is capturing nearly all
of digital ad spend growth, and the
emergence of Amazon in the space
was the main story in 2017

The mega content deals of 215t
Century Fox, Scripps Networks and
pending acquisition of Time Warner
will have significant implications for
the rest of the digital ecosystem

2017 saw the Great Ad Tech
Cleanup, with all the remaining

public I/O based businesses having
been acquired



Ad Tech M&A Activity
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> Full Year Observations

In 2017 we saw Private Equity
increase activity in Ad Tech, led by
GTCR, Providence Equity and
Vector Capital

Telcos continue to be active with
Altice and Singtel acquiring Ad
Tech assets

» Looking Ahead — Apple ITP & GDPR

As Apple’s ITP and GDPR come into
full effect next year, we will see
many companies struggle to adapt
Businesses that are less vulnerable
to exogenous forces such as these
and have a focus on first-party data
and identity will thrive



Ad Tech - 2017 Notable Deals
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MarTech M&A Activity
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> Full Year Observations

Strong Private Equity activity
continued with acquisitions
including Bazaarvoice, Experian’s
cross-channel marketing business
and Jive Software

Marketing Clouds led by Oracle and
SAP made scaled acquisitions in
Moat and Gigya respectively

» Looking Ahead — Marketing Clouds & PE

Marketing Clouds are continuing to
further build out their stacks
through M&A

Private Equity buyers will remain
active, seeking strong Saa$S
businesses



MarTech - 2017 Notable Deals
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Digital Content M&A Activity

# of Transactions

35 » Full Year Observations
= The mega content deals of 21°t
30 Century Fox and Scripps Network
55 were the headline story in 2017
=  Gaming M&A continues to be
20 57 6 rc?bu§t with notable deals, such as
- 25 51 Big Fish Games, Double Down
Interactive and Outfit7
10
» Looking Ahead — Media
> c c 10 = Consolidation across traditional and
0 4 new media is picking up
Q1 2017 Q2 2017 Q3 2017 Q4 2017 = Coinciding with the shift to video-

first strategies, news of layoffs and
struggles will make 2018 a major
year for media companies

+$S100M <$100M

Source: LUMA



Digital Content - 2017 Notable Deals
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Ad Tech - 2017 Stocks Performance
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» The Great Ad Tech Cleanup

" |nayear when Ad Tech fell 4%, all 10-based .
businesses (FUEL, MXPT, YUME, TRMR
demand business) were acquired in Q3

" The remaining public cohort with platform .
business models, led by TTD, which trades at
6.5x LTM revenue, provides a more
attractive comp universe

Market Data as of 12/31/16

» Ad Tech’s Struggles

RUBI has fallen 74% after header bidding
headwinds and declining revenues have
lowered investor confidence

CRTO shed over 36% of its market cap in
2017 due in large part to Apple’s ITP, which
is expected to have a 22% net negative
impact to the company’s 2018 Revenue Ex-
TAC



MarTech - 2017 Stocks Performance

250%

200% —
150% — ——— —

1008 W — ""
50% L=\ a ~

,r\’—J ~
O% W — S e e = — e e T N N e . Y 4
-50% —_ ~ .-
-100%
1/3/17 2/3/17 3/3/17 4/3/17 5/3/17 6/3/17 7/3/17 8/3/17 9/3/17 10/3/17 11/3/17 12/3/17

CRM HUBS —BV JIVE MRIN ——LPSN SHOP YEXT SEND —NASDAQ

» MarTech Surges Ahead » SendGrid IPO
* MarTech grew over 60% in 2017, led by = Email marketing platform SEND had a
SHOP which climbed over 170% as the successful IPO, pricing above the range and
company achieves tremendous growth currently trades 50% above its IPO price
qguarter after quarter " The continued success of SEND and its
= BV andJIVE were both taken private by attractive SaaS business may help set the
Marlin Equity Partners and ESW Capital stage for new potential IPOs in the marketing

respectively space

12 Market Data as of 12/31/16



2017 Key Startup Financings to Watch

Lead Investor Capital Raised Valuation Comments

SoftBank

ICONIQ

SoftBank




LUMA 2017 Deals

November 2017
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The undersigned acted as a financial
advisor to AppLovin, Inc.

September 2017

Simplifi

has agreed 10 be acQuined by

GTCR

The undersigned acted as financial
advisor 10 Simph Holdings

\\

~
= LUMA

July 2017

flashstock’

has agreed 10 be acquired by

shutterstock

The undersigned acted as axciusive
financial advisor to Flashstock Technology, inc

Apel 2017

TURN

AMOBEE
e%e
Smgt:el

The undarsigeed sciod a3 exciudive
Snancial acvizor fo Tum, inc

\\\l

March 2017

X

Snap Inc.

N Pubic Oflerng
$3.400.000,000

LUMA Secunites, & mholly-owned roker Gedler of
e underugned, acted a5 andenarier 10 Soap Inc

\\\l

Mary 2017

MOAT

has agreed lo be acquired by

ORACLE

The undersigned acted as financial
advisor 1o Moat, Inc

February 2017

N

adelphic

has been acquved by

Timelnc.

The undersigned acted as financial
achvisor 1o Adelphic. Inc.

=

January 2017

INVIDI

has beon acquved by
=2

== AT&T

dish WPP
The undersigned acted as exclushve financlal

advisor to INVIDI Technologies Corpovation
A

= LUMA




LUMA'’s Differentiated Value Proposition

1. Peerless Industry Knowledge

2. Strategic Approach

The Leading Strategic 3. Execution Excellence
Advisory Firm

in Digital Media
and Marketing




LUMAscapes

(over 6 million views
from 211 countries)

LUMA'’s Content-Driven, Expert-Based Approach
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Investment Banking. Evolved.

New York | Palo Alto



