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LUMA'’s Singular Focus on Digital Media

» LUMA’s expertise is at the intersection of Media,
Marketing and Technology

Digital » At this intersection exists:

Content = Digital Content: content sites, MCNs, game
publishers, aggregators

* Ad Tech: display, search, video, mobile, social,
content marketing/native, connected TV

- Martech: data, analytics, sales and marketing
automation, email, predictive tools, commerce
technology, shopper marketing, payments

Ad Tech  Technology

Marketing




U.S. Digital Media M&A Activity by Sector
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» Following concerns around a
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slowdown in data-driven M&A due
to GDPR and industry-wide privacy
concerns, we saw S14B in deal value
in Q3 from companies involved in
handling consumer data, leading us
to dub this “The Summer of Data”

Even though the number of deals
decreased from Q2, the total deal
value more than doubled and we
expect more to come as companies
continue to place emphasis on
building out data driven solutions
for consumer data, identity and
privacy



Ad Tech M&A Activity
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> Observations

Following an active Q2, Ad Tech M&A
slowed down in Q3 as acquirers
focused on more pure data
opportunities

The only +$S100M deal was Amobee’s
acquisition of Videology, which it won
via bankruptcy auction held earlier

this quarter with a winning bid of
S117M

» Looking Ahead — Xandr and CTV
AT&T closed the AppNexus transaction

and then rebranded its advertising
business as Xandr. We expect the
company to continue pushing forward
into new advertising and marketing
opportunities

Look for activity in Convergent TV
(“CTV”) as the convergence of linear
and digital TV accelerates



Ad Tech - Q3 2018 Notable Deals
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MarTech M&A Activity

# of Transactions
> Observations

35 = Adobe sent a message to the rest of

30 the industry with their largest
acquisition to date, acquiring

25 Marketo for $4.75B

= Private equity continued to be the
57 y most active buyer in the sector,
15 19 @ with acquisitions of Apttus,
Episerver, Spredfast and SugarCRM

20

10 17
» Looking Ahead — Most Active Buyers
5 10 ]
5 5 4 = ook for the Marketing Clouds to
0 2 continue to selectively add
Q32017 Q42017 Q12018 Q22018 Q32018 capabilities through M&A, and for PE
+$100M  <$100M firms to remain the most acquisitive

MarTech buyers

Source: LUMA



MarTech - Q3 2018 Notable Deals
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Digital Content M&A Activity

35
30
25
20
15
10

Source: LUMA

# of Transactions
> Observations

= SiriusXM Radio made a serious
push into streaming audio by
acquiring Pandora Media for $3.5B

=  AT&T continued to build off recent
momentum by acquiring Otter

16
21 27 27 Media to integrate with
16 WarnerMedia’s existing assets
0 » Looking Ahead — Direct-to-Consumer
5 4 4 5 = A critical aspect of media mega-

mergers has been building a direct
Q32017 Q42017 Q12018 Q22018 Q32018 relationship with consumers
+$100M  <$100M = With the M&A regulatory climate
stabilizing, more horizontal and
vertical mergers may take place



Digital Content- Q3 2018 Notable Deals

Capital Enterprise
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Acquirer Comments
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Ad Tech - Q3 2018 Stocks Performance
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» Observations
= After a very strong Q2, Ad Tech
had mixed results in Q3
= Qverall the sector was up, led by
TTD, which was up over 60%

» Highlights

= After exceeding analysts revenue
estimates in back-to-back
guarters, TTD continued its
explosive growth with a 60%
increase in value

=  Under new CEO Michael Barrett,
RUBI has experienced continued
growth, building off Q2 with over
20% increase in market cap



MarTech - Q3 2018 Stocks Performance
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> Observations

MarTech had a strong quarter,
with all stocks rising and the sector
increasing nearly 15%

» Highlights

YEXT market value spiked over
20% after announcing a
partnership with Amazon

SEND beat analysts’ revenue
expectations for Q2, increasing
market value 40% in Q3

Despite beating revenue
expectations for Q2, SHOP
experienced an initial drop in value
following reports of slowed
revenue growth, before recovering
at the end of the quarter



Q3 2018 Key Startup Financings to Watch

Lead Investor Capital Raised Valuation Comments
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LUMA'’s Recent Deals

September 2018

CISION

Secondary Offering
$192,000,000

LUMA Securities, a wholly-owned broker-
dealer of LUMA, acted as co-managing
underwriter of the Cision Ltd. public
secondary offering.

September 2018

TUNE

ATTRIBUTION ANALYTICS

has been acquired by

branch

The undersigned acted as exclusive
financial advisor to TUNE, Inc.

September 2018

MAX

has been acquired by

Q
OonAPPLOVIN

The undersigned acted as exclusive financial
advisor to Max Advertising Systems, Inc.

August 2018

@videologg

AMOBEE

a.sfsfa: i
Singtel

The undersigned acted as exclusive
financial advisor to Videology, Inc.




LUMA'’s Differentiated Value Proposition

1. Peerless Industry Knowledge

2. Strategic Approach

3. Execution Excellence
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LUMA'’s Content-Driven, Expert-Based Approach
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Completed Deals at
Premium Valuations




Investment Banking. Evolved.

New York | Palo Alto



