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LUMA's Focus on Digital Media & Marketing

Digital
Content

» LUMA’s expertise is at the intersection
of Media, Marketing and Technology

» At this intersection exists:
MarTech
= Digital Content
= Ad Tech

» These companies employ a variety of
business models including services,
media, data, commerce and software

» This quarter marks our first report with
a fully featured overview of activity
within the industry



U.S. Digital Media M&A Activity by Sector
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» Q2 2019 saw the most M&A activity of

any quarter over the last year, with
increases across all categories

Customer data and analytics were key
drivers of many of the most scaled
transactions, a trend we expect to
continue

Notable deals included Salesforce’s
acquisition of Tableau for ~S15B, Google’s
acquisition of Looker for ~S2B, Alliance
Data’s sale of Epsilon to Publicis Groupe
for ~4.4B, Edgewell’s $S1.4B acquisition of
Harry’s Razors, LinkedIn’s acquisition of
Drawbridge for a rumored ~S300MM, and
LiveRamp's acquisition of Data Plus Math
for S150MM
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Ad Tech M&A Activity

# of Transactions

> Observations

While 2Q 2019 saw the greatest number of
deals over the last year, it was the only

16 qguarter without any scaled transactions
(deals over S1I00MM)
14 = Despite the lack of scale, there were
12 significant strategic acquisitions, particularly
by traditionally commerce focused companies
10 = Amazon acquired Sizmek’s DCO and ad
serving assets, placing it second only to
3 15 Google Ad Manager in market share of ad
10 7 12 serving globally, and Walmart made it's first
6 9 ad tech acquisition since the formation of
4 Walmart Media Group, with the acquisition
of Polymorph Labs
- ) 3 » Looking Ahead - Platforms Losing Favor
0 1 1 = \With Google and Amazon now owning the

Q2 2018 Q3 2018 Q4 2018 Q1 2019 Q2 2019
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Sources: LUMA, Pitchbook, 451 Research, Company Announcements, Ad Exchanger, TechCrunch, Business Insider, PE News Hub, Fortune, Bizjournal

largest global ad serving footprints, marketers
options for independent ad serving have
dwindled. Look for existing independents to
fill the void via new offerings and
acquisitions, as well as some marketers
looking to make acquisitions themselves



Ad Tech - 2Q19 Notable Deals
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5  Sources: LUMA, Pitchbook, Company Announcements, The Wall Street Journal, Ad Exchanger, AdAge, TechCrunch, Business Insider, PE News Hub, Fortune Term Sheet, Bizjournal, MenaFN



MarTech M&A Activity

# of Transactions
> Observations

4> = Within a two-week span, Google and
40 Salesforce each made big bets on data
integration & analytics technologies, with
35 Google acquiring Looker for $2B and
30 Salesforce’s acquiring Tableau for ~S15B
31 = Publicis acquired Epsilon for $4.4B, becoming
25 27 the 37 major agency to acquire a customer
20 27 data & identity company
14 = |dentity was also a key theme, with LinkedIn
15 99 acquiring Drawbridge for ~S300MM and
10 LiveRamp acquiring Data Plus Math for
S150MM
5 10 11 11
6 » Looking Ahead — Data-Centric M&A
0 2 = \We expect robust M&A activity to continue
Q2 2018 Q3 2018 Q4 2018 Q12019 Q2 2019 from strategic and PE buyers, with particular

interest in data-centric assets from buyers in

+5100M <$100M a variety of categories

6  Sources: LUMA, Pitchbook, 451 Research, Company Announcements, TechCrunch, Business Insider, PE News Hub, Fortune Term Sheet, Bizjournal



MarTech - 2Q19 Notable Deals
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Note: (1) Per AdExchanger; (2) Compares 27% revenue growth rate for LinkedIn (per Microsoft’s Q3 FY19 / Calendar Q1 filings), and 46% growth for Marketing Solutions disclosed by Company on May 28, 2019 blog post (via Crunchbase)




MarTech - 2Q19 Notable Deals (cont.)
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Digital Content M&A Activity
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> Observations

On the heels of the Viacom <> Pluto.TV
deal, Altice’s S200MM purchase of Cheddar
TV grew the list of linear inventory owners
building out OTT / digital video content and
distribution via acquisition

Both Epic Games, the maker of Fortnite, and
Amazon-owned Twitch, made acquisitions
focused on social interactivity around
gaming / e-sports with their acquisitions of
Houseparty and Bebo, respectively

» Looking Ahead — Premium Streaming Video

Look for continued focus on streaming
video content and distribution. Both
traditional long form video content, as well
as an increased focus on gaming video
content, as eSports global revenue
surpasses S1BN



Digital Content - 2Q19 Notable Deals
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Digital Content - 2Q19 Notable Deals (cont.)

Capital Enterprise
Raised Value
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Note: (1) Deal consideration included USS90MM in cash and US$30MM in earn-out

Sources: LUMA, Pitchbook, Company Announcements, TechCrunch, VentureBeat, The Wall Street Journal, Business Insider, Reuters, Polygon, BC Technology

Acquirer Comments

s m Infinite eSports
& e & Entertainment

?,RT
£ A
A L

é\w?s’ MARQUEE BRANDS

Shutterfly

11



D2C M&A Activity

# of Transactions

> Observations

Edgewell, owner of Schick, acquired Harry’s
Razors for ~S1.4B, the second S1BN+ exit for
a razor maker in the D2C sector. This
represents a continued strategy evolution
for legacy consumer products companies as
they look to compete with the increasing
popularity of D2C brands

> Looking Ahead — Legacy Brands Acquire
into D2C

Q2 2018 Q3 2018 Q4 2018 Q1 2019

+S100M

12 Source: LUMA, Company Announcements, Pitchbook, TechCrunch

<S100M

Q2 2019

Look for more legacy brands to acquire their
way into the D2C space

We expect these brands to focus on
consumer experience, rather then

economic scale, by making strategic
acquisitions to strengthen their presence in
specific consumer markets or sectors



D2C - 2Q19 Notable Deals

Capital Enterprise
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Ad Tech - 2Q19 Stock Performance

» Observations
= Similar to last quarter, Ad Tech public stocks
50% ./ 8 traded up, with all companies in our index in
the green except for Criteo

= The sector was up ~9% overall in Q2 —
30% although this is largely skewed to The Trade

Desk, which accounts for 81% of the

aggregate Ad Tech market cap

10% 7~ A VA —/._—-\___/’\A\; = Excluding TTD, Ad Tech grew 3%, dragged
0% M— - » down by Criteo’s negative market growth

(10%) - £ » Highlights
= After tumbling (~¥14%) in May, TTD
rebounded in early June, at several points

60%

40% ==

20% e e ———

(20%)

(30%) topping an $11B Market Cap, and ended the
4/1/19 4/15/19  4/29/19  5/13/19  5/27/19  6/10/19  6/24/19 quarter up 11%
The Trade Desk Criteo Cardlytics Telaria Rubicon Project —Nasdaq = Cardlytics traded up 53% in Q2 following a

strong Q1 — reaching over 100MM MAUs and
providing 2019 revenue guidance ahead of
prior consensus estimates and expectations

14 Source: Thomson Reuters; Market Data as of 06/28/2019 to reach 150MM MAUSs by year'end



MarTech - 2Q19 Stock Performance
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> Observations

The MarTech sector grew ~20% in the public
markets in Q2 despite negative market cap
growth for six of the nine companies included
in our index

Though more evenly weighted than the Ad
Tech sector, there remains concentration in
the market size of the companies included,
with Shopify and Twilio accounting for nearly
75% of MarTech’s aggregate market cap

\/-/ \/ » Highlights

Shopify continues to outperform the market
by a sizable margin — growing market value
46.9% on the quarter

Cision, meanwhile, has lost nearly 15% of its
market value following March rumors that
the company was exploring a sale



Q2 2019 Key Financings - Ad Tech / MarTech (1/2)
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Q2 2019 Key Financings - Ad Tech / MarTech (2/2)
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Q2 2019 Key Financings - Digital Content

Lead Investor Capital Raised Valuation Comments
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Q2 2019 Key Financings - D2C

Lead Investor Capital Raised Valuation Comments
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LUMA’s Differentiated Value Proposition

1. Peerless Industry Knowledge

2. Strategic Approach

3. Execution Excellence
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LUMA’s Content-Driven, Expert-Based Approach
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