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LUMA’s Focus on Digital Media & Marketing

Digital
Content

- Technology

>

LUMA's expertise is at the intersection of
Media, Marketing and Technology

At this intersection exists:
MarTech

= Digital Content
= AdTech

These companies employ a variety of business
models including services, media, data,
commerce and software

The sector continues to see
explosive growth, impacting the broader
marketing industry and changing how
marketers interact with and sell to customers



U.S. Media & MarTech M&A Activity by Sector

# of Transactions Commentary

400 »> 2019 was by far the most active year
5 for M&A of the last handful of years.
350 After a slight dip in 2018, we saw
deal count spike in 2019 across all
sectors.

300
» Not only were the overall counts up,
but the number of scaled
transactions (S100MM+) were also
up significantly. Scaled deals across
Ad Tech, MarTech, and Digital
Content grew nearly 20% this year,
157 from 46 in 2018 to 55 in 2019.

100 75 90 104 > The growth in 2019 was driven by a
number of specific trends from each
50 sub-sector, as well as some pervasive
55 49 42 56 trends across digital media broadly.

B These include ongoing market

consolidation, increased scrutiny on
ZULE 20y UL AU data / identity, and the growth of

Ad Tech Mar Tech M Digital Content D2C CTV.
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Ad Tech M&A Activity
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Observations

While 2019 initially looked like another slow
year for Ad Tech M&A, Q4 2019 quickly became
one of the most exciting and active quarters in
recent memory.

Several marquee transactions occurred in 2019
(almost all of them in Q4), including Rubicon
Project’s pending merger with Telaria to form a
combined Company worth almost S1Bn(%),
AT&T’s acquisition of clypd, Roku’s acquisition
of DataXu, Outbrain and Taboola’s S850MM
merger, and Blackstone’s acquisition of Vungle
for S750MM.

Looking Ahead

We expect continued consolidation in Ad Tech
as new venture funding remains a challenge
and incumbent Ad Tech players (e.g. TTD, RUBI)
seek to build scale and acquire new capabilities
to compete with the Triopoly.

In addition to consolidating the existing
ecosystem, we also expect to see increased
activity around CTV as the sector continues to
take shape, as well as the newest
programmatic entrants in Audio and DOOH.



Ad Tech - 2019 Notable Deals

Capital Enterprise

Acquirer Comments

Raised Value
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Source: LUMA, Pitchbook, Company Announcements, CNBC, WSJ, TechCrunch
(1) Represents implied standalone Enterprise Values of Taboola and Telaria, respectively
(2) As of 12/31/2019
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MarTech M&A Activity

50
45
40
35
30
25
20
15
10

5

Source: LUMA

22

2

# of Transactions

31

29

11 11
4 5

Q4 2018

Q1 2019 Q2 2019 Q3 2019 Q4 2019
+$100MM <$100MM

>

Observations

We definitely jumped the gun last year when we
called 2018 “The Year of MarTech”, as 2019 blew
2018 out of the water. Total MarTech deal-making
rose ~50% in 2019, while the number of scaled
MarTech deals increased by over a third relative to
2018.

There were a number of scaled MarTech deals in
2019, including a number of $1 billion deals such
as Vista Equity Partner’s acquisition of Acquia for
$1,000MM, Platinum Equity’s $2,740MM take-
private of Cision, and Salesforce’s acquisition of
Tableau

There were also a number of new entrant
acquirers, including McDonald’s S300MM
acquisition of personalization company Dynamic
Yield and SessionM’s sale to MasterCard.

Looking Ahead

Large scale M&A expected to continue as MarTech
becomes increasingly important in the enterprise
stack. Marketing Clouds and PE have shown
themselves as credible buyers, willing to put up
strategic amounts for the right capabilities.

In recent months, deal-making in the CDP space
has heated up considerably. We expect this trend
to increase in 2020 as platforms and data owners
look to build solutions upon unique identity assets.



MarTech - 2019 Notable Deals (1/3)

Capital Enterprise
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Source: LUMA, Pitchbook, Company Announcements, WSJ, TechCrunch, AdExchanger, CNBC, Axios



MarTech - 2019 Notable Deals (2/3)

Capital Enterprise
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8 Source: LUMA, Pitchbook, Company Announcements, WSJ, TechCrunch, AdExchanger, CNBC, Axios



MarTech - 2019 Notable Deals (3/3)

Capital Enterprise
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Digital Content M&A Activity
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Observations

> There was marginal growth in the Digital
Content sector in 2019, with ~10% growth
in the total number of deals and the
number of scaled deals in the sector.

»  The wave of digital media consolidation
continues, as publishers such as Refinery29
(Vice), New York Media (Vox), and PopSugar
(Group Nine) completed private-to-private
mergers in 2019.

> OTT / CTV is one of the few sources of
growth within Digital Content, as seen in
PlutoTV’s sale to Viacom for $340MM and
Cheddar’s S200MM sale to Altice.

> Digital Audio emerged as a popular M&A
sector in 2019, with Spotify acquiring four
companies — including Anchor.FM and
Gimlet Media for ~S340MM.

Looking Ahead — Streaming Wars

> As the streaming wars heat up, look for
strategics to acquire content and technology
to differentiate from the growing number of
competitors.



Digital Content - 2019 Notable Deals (1/2)

Capital Enterprise
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11 Source: LUMA, Pitchbook, Company Announcements, TechCrunch, CNBC, Variety, VentureBeat, Casino News Daily




Digital Content - 2019 Notable Deals (2/2)

PLUTO®

Acquirer

Capital
Raised

Enterprise
Value

Comments
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D2C M&A Activity
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13  Source: LUMA

Q4 2019

Observations

2019 was the first full year that
LUMA tracked deal and fundraising
activity in the D2C sector

We saw a number of scaled deals
over S100MM throughout the year,
highlighted by two >$1Bn deals with
Edgewell acquired Harry’s and
General Atlantic acquiring Morphe.

Looking Ahead — Brands Acquire D2C

>

Look for more legacy brands to
acquire their way into the D2C space
to improve their own digital
offerings

We expect increased consolidation
among D2C companies — particularly
those operating consumer-facing
marketplaces.



D2C - 2019 Notable Deals

Capital Enterprise

RETL Value Comments
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14 Source: LUMA; Company Announcements; Pitchbook; TechCrunch, Adage, AdWeek, Business Insider, CNBC



Ad Tech - 2019 Market Performance

Market Value % Change Observations

» To the surprise of many, public Ad
600% CDLX Tech companies performed
extremely well in the public markets
in 2019. All but one company, Criteo,

(0]
>00% more than doubled their market
value.
400%
300% L
Highlights
TLRA
200% » Cardlytics, a relative newcomer,
TTD grew market value over 600%,
notably beating Q3 2019 revenue
100% RUBI : .
guidance by ~13%.
- B » The year was capped off by the
M ——
i SRS announcement of RUBI and TLRA’s
pending merger. Since their
(100%) announcement on December 18th,
Jan-19 Feb-19Mar-19 Apr-19 May-19 Jun-19 Jul-19 Aug-19 Sep-19 Oct-19 Nov-19 Dec-19 the combined equity value has
The Trade Desk Criteo Rubicon Project I ERE Cardlytics —S&P grown ~14%.

15  Market Data per FactSet as of 12/31/2019



MarTech - 2019 Market Performance

Market Value % Change Observations
220% » MarTech had another very strong
T SHOP year, with all non-IPO stocks rising
° and the sector increasing nearly
180% 120%.
160%
140%
SN
120%
TWLO ighli
o Highlights
- SVMK » Medallia IPO’d this year, soaring 75%
° in its first day of trading. Since then,
60% o however, shares of the Company
20% S&P have fallen ~¥12% amid investor
’ concerns around growth.
- RAMP - . ' .
° » Shopify was the biggest winner in
_ YEXT 2019, with the market value of the
Company more than tripling (+205%
(20%) pany pling 6)

over the course of the year. This

company has emerged as the darling
Shopify ~ Twilio—HubSpot —LiveRamp — LivePerson —SurveyMonkey — Yext —S&P of Canadian tech.
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16  Market Data per FactSet as of 12/31/2019



2019 Key Financings - Ad Tech & MarTech (1/2)

Lead Investor Capital Raised Valuation Comments
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17  Source: LUMA, Company Announcements, Pitchbook, TechCrunch, Fortune Term Sheet, The Wall Street Journal, Variety, VentureBeat, AdWeek, PE HUB, Crunchbase, MarketWatch, Economic Times



2019 Key Financings - Ad Tech & MarTech (2/2)

Lead Investor Capital Raised Valuation Comments
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18  Source: LUMA, Company Announcements, Pitchbook, TechCrunch, Fortune Term Sheet, VentureBeat, AdWeek, PE HUB, Crunchbase, MarketWatch, Economic Times, Bloomberg



2019 Key Financings - Digital Content

Lead Investor Capital Raised Valuation Comments
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19  Source: LUMA, Company Announcements, Pitchbook, TechCrunch, Fortune Term Sheet, The Wall Street Journal, VentureBeat, AdWeek, PE HUB, Crunchbase, Recode, Forbes



2019 Key Financings - D2C
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20  Source: LUMA, Company Announcements, Pitchbook, TechCrunch, Fortune Term Sheet, VentureBeat, AdWeek, PE HUB, Crunchbase, Forbes
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LUMA’s Recent Deals

January 2020

Al

has been acquired by

3

Snap Inc.

The undersigned acted as exclusive
financial advisor to Al Factory, Inc.

\L
= LUMA

//‘

December 2019

coe

ruDICON.

PROJECT
(NYSE:RUBI)

has agreed to merge with

Y telario

(NYSE:TLRA)

The undersigned acted as financial
advisor fo The Rubicon Project, Inc.

Qctober 2018

has been acquired by

= ataT

- -

The undersigned acted as exclusive
financial advisor to clypd, Inc.

November 2019

]

nanigans

SOCIAL ADVERTISING BUSINESS

has been acquired by
N -sprinklr

The undersigned acted as exclusive
financial advisor to Nanigans, Inc.

:\\l

-

July 2019

&Y safeDK

has been acquired by

QO
O/_\OAPPLOVIN

The undersigned acted as exclusive financial
advisor to SafeDK Mobife Ltd.

S\I
-
2/

May 2019

@ Return Path

has been acquired by

Vvalidity

The undersigned acted as exclusive financial
advisor to Return Path, Inc.

M

LUMA

-
7y




LUMA's Differentiated Value Proposition

1. Peerless Industry Knowledge

2. Strategic Approach

3. Execution Excellence
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LUMA’s Content-Driven, Expert-Based Approach
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