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LUMA's Focus on Digital Media & Marketing

Digital
Content

Ad Tech

Technology

>

LUMA's expertise is at the intersection of
Media, Marketing and Technology

At this intersection exists:
MarTech
= Digital Content
= AdTech

These companies employ a variety of business
models including services, media, data,
commerce and software

LUMA also focuses on the D2C Brand sector, as
it impacts the broader marketing industry and
is changing how marketers interact with and
sell to customers
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U.S. Media & MarTech M&A Activity by Sector
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Commentary

2020 remains on pace to be the lowest-
volume year for M&A since we started
thisreportin 2015

Q2 2020 was down more severely than
Q1, with deals down 9% consecutively
and 52% year-over-year

Deal-making has yet to pick up pace since
slowingto a crawl in March of this year,
as buyers across most of the Media and
Marketing ecosystems have not yet
shown a consistent appetite for deals,
particularly at scaled valuations

The few bright spots have been in Digital
Contentand D2C, each saw a number of
scaled transactionsacross a variety of
sub-sectors
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Ad Tech M&A Activity
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Observations

Ad Tech deal-making ground to a haltin Q2 afteran
already tepid Q1 — as only four deals occurred
through the quarter —falling 73% YoY and 43% QoQ

As in Q1, there were no scaled transactions (deals
+$100MM) announced in Q2, though the merger of
Rubicon Project and Telaria closed in early April

Despite reduced deal activity in general, there were
a few mobile focused transactions

Looking Ahead - Ad Spend

eMarketer recently revised its 2020 US Digital Ad
Spend forecast from ~17% YoY growth, down to ~2%,
a decrease of ~S20BN in potential 2020 ad spend

While the decreased Ad Spend expectations will be
painful in the short term, particularly for smaller-
scale companies, we believe the underlying
consumer trends will put digital in an even stronger
footing when ad spend returns

These include the following:

=  CTV: continuedrise in usage, yetthe advertising
scale and capabilities lag

=  eCommerce: much broader adoption through the
COVIDcrisis, a habitthat isunlikely toreverse

=  Digital Audio: significantincreasesin usage
investments in podcast content, creating massive
headroom foradvertising growth



Ad Tech - Q2 2020 Notable Deals

Capital Enterprise
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MarTech M&A Activity
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Observations

MarTech M&A continued to declinein Q2 2020,
down 67% from Q2 2019

Unlike in Q1, where we saw a few scaled
transactions, there was only one deal over
S100MM in Q2

Of the deals that did occur, there was emphasis
around Location Data and B2B MarTech/
Account Based Marketing (ABM), including the
merger of Factual and Foursquare and
Demandbase’s acquisition of Engagio

Looking Ahead

Despite the decline in M&A activity during the
first two quarters, there continues to be strong
strategic interest in MarTech capabilities,
particularly around data / identity

As publicly-traded MarTech players have
performed well in the equity markets through
COVID, look for a potential acceleration in deal-
making, as buyers may begin to revisit
conversations that were put on pause during
the steep market decline in February and
March of this year



MarTech - Q2 2020 Notable Deals
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Digital Content M&A Activity
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Observations

Digital Contentis the only sector that did not decline
relative to Q1 2020, though M&A activity was down
27% froma year ago

Digital Audio continuesto be an industry of emphasis,
as witnessed by several dealsinthe podcasting space.
Spotify continued on its tear of M&A and licensing
deals, perhaps signingtheirbiggest deal to date via a
+5100MM licensing deal with “The Joe Rogan
Experience”. SiriusXMalso made a play in the space,
acquiring podcast management platform Simplecast

Mobile Gaming deal-making appears to continue
unabated despite COVID-19, with AppLovin, Scopely,
and Stillfront all acquiring mobile gaming studiosin Q2

Among the most notable deals this quarter was
Facebook’s acquisition of GIPHY for a reported
S400MM. The deal has rekindled antitrust concerns
among members of U.S. Congress, as well as regulators
in the U.S. (DOJ / FTC), the U.K. (CMA), and Australia
(ACCC)

Looking Ahead - Digital Audio

As we witnessed during the late 2019 and throughthe
first half of 2020, podcastingis on the rise from an
M&A and content partnerships perspective. Inrecent
weeks, Spotify inked deals with both Kim Kardashian
and Warner Brothers to produce both scripted and
unscripted content available exclusively on Spotify’s
platform
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Digital Content - Q2 2020 Notable Deals (2/2)

Capital Enterprise
Raised Value

Acquirer Comments

10 Source: CompanyAnnouncement, HotPod Media, Pitchbook, TechCrunch, The Wall Street Journal, Venture Beat, The Verge



D2C M&A Activity

# of Transactions Observations
14 > Q2 D2C M&A activity was flat year-over-
year, with five deals occurringin Q2 2020
and Q2 2019
12 > The largest deal of the quarter was the

acquisition of GrubHub by European food
delivery company Just Eat Takeaway, which

10 valued GrubHub at $7.3Bn
> Also of note was the sale of Framebridge, an
8 8 online framing vendor, to Private Equity firm

Graham Holdings, and Lululemon’s
acquisition of D2Cfitness company, Mirror

Looking Ahead

5 3 >  Throughout the COVID-19 public health and
4 5 economic crisis, arguably the most hard-hit
2 4 sector has been traditional brick-and-mortar
2 retail — as evidenced by the bankruptcy
1 1 filings of 14 major retailers thus farin 2020

»  Thecollapse in brick-and-mortar retail has

Q2 2019 ORWANLS) Q4 2019 Q1 2020 Q2 2020 shifted share to D2C among American

shoppers, as an increasingly online and

+$100|\/||\/| <S]_O()|\/||\/| mobile economy plays to D2C strengths

11 Source: LUMA



D2C -Q2 2020 Notable Deals

Capital Enterprise
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Public Equity Markets Performance amid COVID-19

Commentary

General Market Commentary
* At the beginning of the COVID-19 public health and economic crisis in the U.S., equity markets suffered their steepest decline since the 2008 financial crisis
* Inresponsetothe economic impacts of COVID-19, the U.S. Federal Government and Federal Reserve have respectively launched fiscal and monetary stimulus initiatives

* Concurrentto / shortly following the enactment of these stimulus initiatives, equity markets rallied to levels approaching (in some cases, exceeding) their “Pre-COVID”
highs; nevertheless, uncertainty remains as certain macroeconomic indicators (e.g., >10% unemployment rate) have led to comparisons to the Great Depression

Ecosystem Market Commentary
* Market performance of the various media/marketing ecosystem constituencies has varied dramatically

* Ingeneral, the market has comparatively rewarded “tech-centric” businesses with increased and/or stable valuation levels, while those better characterized as “legacy”
business models (e.g., TV/Media, Telcos, Agencies) have lost significant value

Column reflects performance
Market Performance by Category S’Z;Z l_‘:ﬁ;;f{etcgn‘;’gf
Performance Category based on performance since Feb. 20* Industry % Change — YTD % Change — Q2 % Change — Since Feb. 20*
MarTech 107.2% 135.1% 63.8%
e ae T e T e
Digital Giants 23.9% 38.8% 9.9%
Flat (+/-5%) Marketing Clouds 12.0% 29.9% 1.7%
_____ Data &Measurement ~~ 39%  348% 0788
_____________ Telos . @1%)  129% (134w
L TV/Meda o @S2%) . 209% @10%)
Agencies (35.1%) 16.2% (31.9%)

Notes: * All market performance figures (i) are on a market cap-weighted basis, and (ii) contemplate market dataas of June 30, 2020 versus February 20, 2020, the date widely considered the onset of the COVID-related
13 stock marketdecline



YTD (H1 2020) Equity Markets Performance

Media / Marketing / Tech Categories (excl. Ad Tech & MarTech)

2020 YTD Evolution of Market Cap Performance by Ecosystem Category(t)
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o February 20 — Date considered by many to be the beginning of COVID-19 publicequity markets correction

e March 3 to March 24 — Fed announces expansion of “quantitative easing”-like program and reduces federal funds rate from 1.5% to approximately 0%

Key Macroeconomic Events

e March 25 — Congress passes CARES Act, $2T stimulus bill including provisions for checks to families and $500Bn in loans for distressed companies

o April 9 —Fed announces intention toinjectup to $2.3T intothe economy via purchase of municipal/corporate debt, SMB lending, and loan guarantees

e May 8 — BLS reports April unemployment rate of 14.7%, the highestlevelsince the Great Depression

G June 11 — Stocks slide on Federal Reserve monetary policy announcementto maintain interest rates at ~“0%, highlightingeconomicconcerns due to COVID-19

14 Source: FactSet, Yahoo!Finance, Brookings Institution, CNN, Wall Street Journal

Note: Market and brokerdata ratingsvia FactSet as of June 30, 2020; (1) Line graph values for each Categoryshownon a marketcap weight basis.
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YTD (H1 2020) Equity Markets Performance

Ad Tech & MarTech

2020 YTD Evolution of Market Cap Performance by Ecosystem Category(t)
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o February 20 — Date considered by many to be the beginning of COVID-19 publicequity markets correction

YTD Performance
MarTech(?

+107.2%

Outperformed all
other categories
tracked

- Ad Tech

+12.1%

(8.2%) Ad Tech ex-TTD

e March 3 to March 24 — Fed announces expansion of “quantitative easing”-like program and reduces federal funds rate from 1.5% to approximately 0%

e March 25 — Congress passes CARES Act, $2T stimulus bill including provisions for checks to families and $500Bn in loans for distressed companies

o April 9 —Fed announces intention toinjectup to $2.3T intothe economy via purchase of municipal/corporate debt, SMB lending, and loan guarantees

e May 8 — BLS reports April unemployment rate of 14.7%, the highestlevelsince the Great Depression

G June 11 — Stocks slide on Federal Reserve monetary policy announcementto maintain interest rates at ~“0%, highlightingeconomicconcerns due to COVID-19

Source: FactSet, Yahoo!Finance, Brookings Institution, CNN, Wall Street Journal
Note: Market and brokerdata ratingsvia FactSet as of June 30, 2020; (1) Line graph values for each Categoryshownon a marketcap weight basis; (2) Does not include ZoomInfo in calculation of market cap weighted performance



YTD Revenue Multiple Evolution

Media / Marketing / Tech Categories (incl. Ad Tech & MarTech)

2020E Revenue Multiples Comparison: 1/1/2020 vs. 6/30/2020()
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Note: Market and brokerestimatesvia FactSet as of June 30, 2020; (1) Multiples shown for each category correspondsto the linear average of each company’s EV/ 2020E Revenue multiple as of January 1, 2020 and June 30,

2020, respectively. Current fiscal year utilized instead of 2020E revenue for companies who reporton alternative fiscal year basis.



Ad Tech - Q2 2020 Market Performance

Q2 2020 Evolution of Market Cap Performance by Ad Tech Company
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TTD
+136.0%
CDLX
+118.9%

CRTO
+51.1%

Nasdaq
+34.7%
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+26.3%

Observations

Through Q1 2020, the Ad Tech sector was down
roughly -29% in the aggregate — with all
companies included in our index down on the
year. Since then (through Q2), the sector has
largely rebounded and two of the four
companiesinourindex (TTD and CDLX) are
now up onthe year (+59% and +13%,
respectively)

Initial excitement around the merger of
Rubicon Technology and Telaria sent the value
of the combined company up to nearly $1.3Bn
in mid-February. Despite a Q2 recovery in-line
with the market (up +26%) the Company’s
market value has not fully recovered on the
yearand is down-16% YTD

Rubicon Project announced in late June that,
effectiveJuly 1, the Company will be re-named
Magnite and change its ticker to MGNI

Criteo, which was experiencing declines prior
to COVID-19, has recovered significantly in Q2
(+51%). Criteo will continue to contend with
the changing data regulations, including
Apple’s recent announcement around data
consent for app developers



MarTech - Q2 2020 Market Performance

Q2 2020 Evolution of Market Cap Performance by MarTech Company
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Notes: *Excludes ZoomInfo in market cap weighted performance; (1) Equity market performance since June 4, 2020 IPO

e HubSpot

N EETe]
24-Jun +34.7%

LiveRamp

Nasdag Composite

Observations

In MarTech, Q2 is up slightly less than Ad Tech
in the aggregate (+135%)*, though it is
important to note that the sectorwas
impacted significantly less by the late
February market downturn than the Ad Tech
sector

All MarTech companies included in our index
are up over 50% in Q2, with Twilio, Shopify,
and LivePerson up over 100% on the quarter.
Excluding those three outperformers, the
sector is up +71% on the quarter

Despite the strong recovery in the sector, two
companies in our index are down on the year.
Despite solid gains during the quarter,
Medallia and LiveRamp are down -11% and -
14% in 2020, respectively

Zoomlnfo IPO’d in early June, making it the
first tech company to do so during the COVID-
19 pandemic; shares soared 60% in its first
day of trading

Dun & Bradstreet (DNB) IPO’d on June 30,
becoming the second MarTech company to
do so this quarter; the Company was
previously taken private by GTCR in February
2019



Q2 2020 Key Financings - Ad Tech / MarTech (1/2)

Lead Investor Capital Raised Valuation Comments

attentive

ian ¥
% Georgian

SPARK

> =" SAPPHIRE
4D

EEEEEEEE

r cov=u-cvi= BlackRock.

Source: Company Announcements, Axios, Crunchbase, Pitchbook, TechCrunch
Note: Valuations sourcedfrom Pitchbook unless described otherwise
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Q2 2020 Key Financings - Ad Tech / MarTech (2/2)

Lead Investor Capital Raised Valuation Comments

M, MORNING CONSULT AV‘

greylock

© outreach s~

Sands Capital

» RIVERWOOD

5
“IN caAPITAL

— [ndex
= Ventures

Source: CityBizList, FinSMEs, Forbes, The New York Times, Pitchbook, TechCrunch, Venture Beat
Note: Valuations sourcedfrom Pitchbook unless described otherwise



Q2 2020 Key Financings - Digital Content

Lead Investor Capital Raised Valuation Comments
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Q2 2020 Key Financings - D2C

Lead Investor Capital Raised Valuation Comments
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April 2020

== factual.

has agreed to merge with

FOURSQUARE

The undersigned acted as exclusive
financial advisor to Factual, Inc.

LUMA’s Recent Deals

April 2020

coe

rUDICON

PROJECT
(NYSE: RUBI)

has merged with

> telario

(NYSE: TLRA)

The undersigned acted as financial
advisor to The Rubicon Project, Inc.

February 2020
©)evergage

has been acquired by
salesforce

The undersigned acted as exclusive
financial advisor to Evergage, Inc.

\\\l

-
7/

January 2020

Al

has been acquired by

3

Snap Inc.

The undersigned acted as exclusive
financial advisor to Al Factory, Inc.




LUMA's Differentiated Value Proposition

1. Peerless Industry Knowledge

2. Strategic Approach

3. Execution Excellence
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LUMA’s Content-Driven, Expert-Based Approach
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